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“HOLIDAY AT HOME” CAMPAIGN 

Statement by Minister for Tourism 

DR E. CONSTABLE (Churchlands — Minister for Tourism) [2.10 pm]: Back in February I launched a new 
tourism campaign “Holiday at Home” to promote local destinations and to encourage Western Australians to 
consider local holidays. I am pleased to report that the campaign appears to have been effective. We are hearing 
anecdotal evidence of solid bookings around the state; much higher than expected in some areas. For example, 
one media report yesterday quoted a Broome operator saying that this was the busiest tourist season in 20 years. 
Rottnest Island ferry operators have reported a 12 per cent increase in numbers over the Easter period compared 
with 2008. We have heard similar reports from the mid-west.  

One of the goals of the campaign was to reach an audience of more than 1.2 million through combined media 
activities. This goal has been achieved through television advertisements, which reached an audience of 528 000 
about eight times; a special feature guide in The Sunday Times Magazine, which reached 420 000 readers; and an 
audience of more than 600 000 who watched episodes of the locally produced travel program Postcards. The 
holiday photographic competition and the special feature in The West Australian also contributed significantly to 
the success of the “Holiday at Home” promotion. 

Public relations activities for the campaign have generated more than 100 news items, worth in excess of 
$1.3 million, and traffic to Tourism WA’s consumer website westernaustralia.com has increased by 27 per cent. 
The tourism industry has participated directly in the campaign with operators providing 260 holiday specials on 
the Tourism WA website. There have also been some positive results from the interstate marketing campaign 
Tourism WA ran in Sydney and Melbourne. It is for all these reasons that the state government has decided to 
spend another $310 000 to extend the “Holiday at Home” campaign through to June.  

I am pleased to announce Western Australia’s participation in Tourism Australia’s “No Leave No Life” 
campaign. We are the first state to partner Tourism Australia in this innovative campaign which encourages 
Australians to reduce their accumulated annual leave by taking a local holiday. Research compiled by Tourism 
Australia tells us that Western Australians have accrued more than 12 million days of annual leave. We want 
people to use their accumulated annual leave to take a break in Western Australia. Western Australia’s 
contribution to the “No Leave No Life” campaign will be $385 000, with Tourism Australia contributing an 
extra $170 000.  

Not all tourism operators are travelling well. The international economic downturn is having an impact in some 
quarters. The state government has been quick to respond and our campaign to encourage Western Australians to 
holiday at home has been a key plank in our strategy to help the tourism industry weather the storm. Let us all 
holiday at home!  
 


